Manufacture of 4- and 6-Cylinder Diesel Engines within
the Engine Power Range Between 80 hp and 350 hp
Conforming to Euro 4/5/6 Ecological Standards

. | A. Project Opportunity Description:

A1. Project Name:

| vehicles

Manufacture of 4- and 6-cylinder diesel engines within the engine power |
range between 80 hp and 350 hp conforming to Euro 4/5/6 ecological standards to
automobiles and buses, Stage 3B and, in the perspective, Stage 4 — to off-road |
vehicles
Ala. Short name:

Manufacture of 4- and 6-cylinder diesel engines within the engine powcr]'
range between 80 hp and 350 hp conforming to Euro 4/5/6 ecological standards to |
automobiles and buses, Stage 3B and, in the perspective, Stage 4 — to off-road
vehicles
Alb. Full name:

Manufacture of 4- and 6-cylinder diesel engines within the engine power
range between 80 hp and 350 hp conforming to Euro 4/5/6 ecological standards to
automobiles and buses, Stage 3B and, in the perspective, Stage 4 — to off-road

Alc. Summary description:
Development and introduction of a new diesel engines family of higher
technological level with improved ecological and technological and economy ratings

» | within the engine power range between 80 hp and 350 hp

- | A2. Progress Status:

" | Manufacture development

The design is defined

Financing on equipment purchase is required.

A3. Organizations involved and their roles (contact person,
telephone and fax numbers, E-mail, Web page):

OIJSC “Minsk Motor Plant”, Technical Director and Deputy General Director for
Development of PA “MMZ”- OJSC “MMZ” — Igor K. Anushkevich.

Tel: 375 172 301114, Fax: 375 172 301362, E-mail: general@po-mmz.minsk.by |

A4. Project Description (approach, tasks, components, resulits,
stages, terms, general financing, advantages, influence on the
economy transient processes etc.):

The project realization will ensure meeting of the declared demand of
Belarusian companies in engines, expand the promotion of the new diesel engines in
the home and foreign markets, establish partnership relations with potential
customers, preserve the company personnel, create new jobs. Sales markets: the
Republic of Belarus, Russian Federation, CIS countries and distant foreign countries

2| The production organization principle: Manufacture, assembly and testing to be done |
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